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Dear Ladies and Gentlemen,  
 
WINDFORCE 2014 was a great success. The combination of trade fair and conference, focusing solely on 
the offshore wind industry, already established itself in its second year of existence as an event format 
that simply works well. More than 250 international exhibitors, 5,000 trade show visitors, and 500 
conference participants demonstrated that WINDFORCE is an ideal platform for presenting the industry 
to an international audience and discussing the industry’s current issues under one roof.  

WINDFORCE has the ambition to be both a platform and a network to successfully lead Germany’s 
offshore wind market to the next level. We will continue this event – the trade fair together with the 
conference – every two years. During alternate years, we will hold Germany’s most important offshore 
wind energy conference in traditional form in Bremerhaven.    

We cordially invite you to present your business as a sponsor of the WINDFORCE 2015 event from  
9 to 11 June in Bremerhaven. We are offering two-year sponsorships to major and partial sponsors  
so that these sponsorships can address an extended target group of exhibitors and visitors as well  
as conference participants.    

On the following pages you will find many attractive sponsorship options. Please understand these 
ideas as an invitation to get in touch with us. We will be very pleased to assemble the right package 
together with you for best presenting your business.

We greatly appreciate your interest!

Sincerely yours, 

Ronny Meyer	 Jens Eckhoff
Managing Director, 	 Managing Director, 
Wind Energy Agency WAB	 Offshore Wind Messe und Veranstaltungs GmbH
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2. WINDFORCE 2015 – Conference  
9 to 11 June 2015 — Atlantic Hotel Sail City in Bremerhaven 
 

		  Preliminary schedule   
		  (subject to change)

		  Tuesday, 9 June 2015  
		  4  p.m.		  Opening Work Boat in Water Show
		  6 – 7 p.m.	 Keynote speeches
		  7 – 11 p.m.	 Reception + WINDFORCE Party

		  Wednesday, 10 June 2015
		  9 a.m. – 5 p.m.	 First day of conference
		  7 p.m.		  WINDFORCE Dinner

		  Thursday, 11 June 2015
		  9 a.m. – 5 p.m.	 Second day of conference
		  7 p.m.		  Reception

		  Friday, 12 June 2015
		  8 a.m. – 7 p.m.	 Excursion to wind farms

More details will be posted shortly at: www.windforce.info  
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3. WINDFORCE 2016 –  
Trade Fair and Conference   

7 to 9 June 2016 — Bremen Fair

 

		  Preliminary schedule   
		  (subject to change)

		  Tuesday, 7 June 2016 
		  9.30 a.m.	 Opening of WINDFORCE 2016 Trade Fair in Bremen 
		  9 a.m. – 6 p.m. 	 First day of trade fair
		  7 p.m.		  WINDFORCE Party

		  Wednesday, 8 June 2016
		  9 a.m. – 6 p.m.	 Second day of trade fair
		  9 a.m. – 6 p.m. 	 First day of conference
		  7 p.m.		  WINDFORCE Dinner

		  Thursday, 9 June 2016
		  9 a.m. – 6 p.m.	 Third day of trade fair
		  9 a.m. – 6 p.m. 	 Second day of conference

More details will be posted shortly at: www.windforce.info 



6www.windforce.info

4. Importance of sponsorship activities   

Your business involvement with WINDFORCE 2015 and WINDFORCE 2016 will communicate  
and achieve these goals:  

•	 Commit your business to generating renewable energy, and thereby to protecting  
the environment and mitigating climate change.  

•	 Integrate your business into an international network.  

•	 Promote the conference and trade fair as an arena for international communication  
and exchange.  

•	 Show your presence as a strong partner for forward-looking technologies.  

•	 Gain new customers and business partners.  

The sponsorship marketing plan for the WINDFORCE 2014 conference included, up to the event: 

•	 Periodic press releases in German and English on a current event, naming the major  
and partial sponsors, and when applicable, a press release written together with a business,  
with distribution to national and international media.  

•	 Insertion of 30,000 flyers in German and English into various specialised print media.  
The flyers contained an initial overview of the conference programme. 

•	 Media cooperation with Die Welt, neue energie, Offshore Wind Industry, recharge and  
Windpower monthly, PES Wind, bizz energy today, Offshore Wind.

•	 Ads placed in national and international trade journals and magazines in 2014,  
which brought the attention of 5,295,187 contacts to the event. 

•	 Reporting in German and English in the WINDFORCE newsletter published regularly in the run-up 
to the event, as well as in the WAB newsletter, and sent to more than 7,000 subscribers.

•	 Email invitations to businesses and institutes in the WAB network.

•	 Inclusion of sponsors’ ads in English in the programme and exhibitors’ directory for  
WINDFORCE 2014.
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Media Circulation/Coverage Brought to attention of 

AWEA 1,000 2,000

BIZZ Energy Today 12,750 12,750

BWE Marktübersicht 4,000 4,000

BWE Wind Energy Market 3,000 3,000

Die Welt 208,045 1,378,000

Energie & Management 6,250 50,000

Energy Engineering 7,000 96,000

Erneuerbare Energien 14,653 73,265

Hansa Maritim 6,300 6,300

neue energie 27,833 222,664

new energy 7,000 56,000

Offshore Wind Industry 4,000 28,000

Offshore-Wind (NL) - Navingo 5,000 25,000

Oil & Gas Magazine 25,000 25,000

PES Wind 18,000 36,000

recharge 10,000 80,000

Schiff & Hafen 7,350 66,150

Ship & Offshore 8,000 40,000

Sonne Wind & Wärme 30,000 90,000

Sun Wind & Energy 25,000 125,000

Weser Ems Manager 25,500 25,500

Windmesse 5,000 5,000

Windpower Monthly 15,000 75,000

Windpower Offshore 15,000 180,000

Wirtschaft Elbe Weser 13,583 13,583

World Wind Technology 10,000 40,000

2,756,212

Online Media Circulation/Coverage Brought to attention of

BIZZ Energy Today 15,766 15,766

Energy Business Review 70,000 420,000

Energy Engineering 9,000 9,000

Erneuerbare Energie 52,902 105,804

PES Wind 90,000 540,000

ReCharge 180,500 361,000

ReNews 139,839 419,517

Schiff & Hafen 32,718 196,308

Ship & Offshore 32,718 196,308

Windmesse 18,424 55,272

Windpower Monthly 220,000 220,000

2,538,975

Brought to total attention of 5,295,187
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Die Welt 
18.06.2014

Nordsee-Zeitung 
18.06.2014

Weser Kurier
18.06.2014

Frankfurter Rundschau
18.06.2014

8www.windforce.info
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Weser Kurier
20.06.2014

Schiff & Hafen 01.08.2014

Wirtschaft in Bremen 01.07.2014
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5. Major and partial sponsorship packages

Package	 Description	 Amount	 Page

	 1.	  Major sponsorship  
		    of trade fair and conference in 2015 and 2016	 10 0,0 0 0 Euro	 12

	 2.	  Partial sponsorship  	  
		     of trade fair and conference in 2015 and 2016	 30,0 0 0 Euro	 13
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6. Sponsorship packages 2015
Package	 Description	 Amount	 Page

	 3.	  Sponsorship of welcome reception   
		     for the 2015 conference 	 5,0 0 0 Euro	 14

	 4.	  Sponsorship of windforce Dinner  
		     on 10 June 2015 	 20,0 0 0 Euro	 15

	 5.	  Sponsorship of WINDFORCE 2015 part y 	 5,0 0 0 Euro	 16

	 6.	  Sponsorship of lunch and snack buffets 	 5,0 0 0 Euro	 17

	 7.	  Sponsorship of conference tote bags   
		     for participants 	 7,50 0 Euro	 18

	 8.	  Sponsorship of name badges   
		     for conference participants 	 7,50 0 Euro	 19

	 9.	  Sponsorship of WINDFORCE 2015 Guide 	 5,0 0 0 Euro	 20

	10.	  Sponsorship of the List of Participants  
		     for the 2015 conference 	 3,50 0 Euro	 21

	11.	  Sponsorship of conference folders   
		     including pads and pens	 6,0 0 0 Euro 	 22

	12.	  Sponsorship of lounge furniture  
		     for outdoor use 	 5,0 0 0 Euro	 23 

	13.	  Sponsorship of North-Sea-st yle 
		     roofed wicker beach chairs	 3,50 0 Euro	 24

	14.	  Sponsorship of a specific  
		     conference theme session	 2,0 0 0 Euro	 25
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Package 1:  

 	Major sponsorship   	 50,000 Euro p.a.

    Windforce 2015 + 2016 	 Sponsorship contribution

Major sponsorships are limited to two parties. 

This package gives you:
 

•	 Comprehensive and prominent placement of your logo or signature in or on all important  
printed matter such as the programme, trade fair and conference documents, advertisements, 
banners, the conference website, conference documentation, press releases, and the  
WINDFORCE newsletter.

•	 Exclusive mention of your business as a major sponsor in all communication activities. 
•	 Inclusion of your business statement in our press kit.  
•	 Exclusive opportunity to express your words of welcome in the WINDFORCE Guide.  
•	 Prominent presence at the conference and the trade fair in the form of banners,  

sponsor signboards, and flags.  
•	 The opportunity to feature your commitment to WINDFORCE 2015 and 2016  

in your own advertising and media activities. 
•	 Free admission to the conference for three persons, including all programme events  

in both years. 
•	 VIP tickets to the trade fair for your customers and partners.
•	 Exclusive opportunity to address the audience at the official opening of the conference  

in both years. 
•	 A free one-page ad in the programmes / exhibitors’ directory in 2015 and 2016.  
•	 Special rates for your exhibition at the WINDFORCE 2016 trade fair.  

Samples from 2014 – one of several 

artworks with major sponsors

Become our major sponsor for two years:
for the conference in Bremerhaven in 2015 and  
the trade fair and conference in Bremen in 2016

Ihr Schlüssel zur 
Offshore-Industrie!

Deutschlands größte 
Offshore-Windenergie 
Messe und Konferenz 

 + + + Über 300 internationale Aussteller + + + WINDFORCE Dinner + + + 6.000 Messebesucher 2012 + + + WINDFORCE Party +

 + + WINDFORCE Party + + Über 800 Konferenzteilnehmer + + Mehr als 60 internationale Referenten + + Exkursionen + + + +

www.windforce2014.com

Mit freundlicher Unterstützung:
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  Besuchen Sie uns!
   17.– 19. Juni, 9 – 18 Uhr

   Messe Bremen
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Package 2:  

 Partial sponsorship  	 15,000 Euro p.a.

    Windforce 2015 + 2016	 Sponsorship contribution

This package gives you:  

•	 Prominent placement of your logo in or on all important printed matter for the conference  
and the trade fair (programme, conference documents, event documentation).

•	 Presence at the conference and the trade fair in the form of banners, sponsor signboards,  
and flags.  

•	 The opportunity to feature your commitment to WINDFORCE 2015 and 2016  
in your own advertising and media activities.  

•	 Prominent placement of your logo on the website.  

•	 Free admission to the conference for two persons in 2015 and 2016. 

•	 VIP tickets to the trade fair for your customers and partners in 2016. 
 
Sample from 2013 – conference banner, 19 metres long, 2 metres high

Become our partial sponsor for two years:
for the conference in Bremerhaven in 2015 and  
the trade fair and conference in Bremen in 2016
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Package 3:  

	welcome reception	 5,000 Euro

	 at Conerence opening 9 June 2015	 Sponsorship contribution

Sponsorships are limited to two parties.

This package gives you: 

•	 Table cards (tent format) on the reception buffet with your business name and logo. 

•	 Placement of your logo in the programme and on the conference website. 
 
 
 
 
Sample from 2011



Package 4: 	

 Windforce Dinner	 20,000 Euro

	 on 10 June 2015 	 Sponsorship contribution

Sponsorships are limited to two parties.  

This package gives you: 

•	 Placement of your logo in or on all printed matter for the conference  
(programme flyer, programme, conference documents, conference website,  
event documentation, press releases, and the WINDFORCE newsletter). 

•	 Prominent visibility in the form of a banner.

•	 Table cards (tent format) with your business name  
and logo on the dinner buffet.

•	 Table cards on the dinner tables.

•	 Free admission to the dinner  
for two persons. 

	 Sample from 2012 – BLG and WeserWind

15www.windforce.info
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Package 5: 	

 WINDFORCE 2015 party	 5,000 Euro

	 on 9 June 2015	 Sponsorship contribution

Sponsorships are limited to two parties. 

This package gives you:  

•	 Table cards (tent format) with your business name and logo on the buffet and bistro tables.

•	 Placement of your logo in the programme and on the conference website. 

•	 The opportunity to open the party together with the organisers. 

	 Sample from 2012 – picture of WINDFORCE party
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Package 6: 	

 lunch and snack buffets	 5,000 Euro

	 for conference participants 2015	 Sponsorship contribution

Sponsorships are limited to two parties. 

This package gives you: 

•	 Placement of your logo in or on all printed matter for the conference  
(programme flyer, programme, conference documents, conference website,  
event documentation, press releases, and the WINDFORCE newsletter). 

•	 High visibility in the form of a banner at the lunch buffet.  

•	 Table cards (tent format) with your business name and logo on the snack and lunch buffets. 
 
The snack buffet provides snacks and beverages during breaks in the conference. 
 

							                 Sample from 2013 – table card    

Enjoy your meal!

Enjoy your meal!
Enjoy your meal!

Enjoy your meal!
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Package 7: 	

 conference tote bags 	 7,500 Euro

  f  or participants 2015	 Sponsorship contribution

Sponsorship is limited to one party. 

This package gives you: 

•	 Placement of your logo in the programme. 

•	 Design of the conference tote bag in agreement with the organisers. 

•	 Production of conference tote bags made of high-quality, environmentally-friendly paper. 

•	 Quantity of bags: 500   
 
 

						             Sample from 2011 – conference bags   
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Package 8: 	

 name badges 	 7,500 Euro

  f  or conference participants 2015	 Sponsorship contribution

Sponsorships are limited to two parties. 

This package gives you:  

•	 Placement of your logo in the programme and on name badges  
for about 500 conference participants.  
 
 

	          Sample from 2012 – name badge with Ambau and Siemens

27

28

Vorname Name
Firma
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Package 9: 	

 WINDFORCE 2015 Guide	 5,000 Euro
Sponsorship contribution

Sponsorship is limited to one party.  

This package gives you: 

•	 Placement of your logo on every page of the programme. 

	 Sample from 2014 – WINDFORCE Guide 

a
B c d

26 www.windforce2014.com

CONFERENCE PROGRAMME OVERVIEW

Conference  
Programme Overview
Monday, 16 June 2014

 north sea windfarM tour  
 Excursion by airplanes to offshore windfarms

tuesday, 17 June 2014 

9.30 a.m.   official opening of trade fair in Hall 5, Bremen Fair

from 1 p.m.  Registration of Conference Participants, Foyer, Hall 4

4 p.m.   conference Keynotes  in the Kaisen Saal/CCB – Conference Center Bremen

5.30 – 6.30 p.m. panel discussion in the Kaisen Saal/CCB – Conference Center Bremen

 The debate on amending the Renewable Energies Act –  
 What does it mean for Germany’s offshore wind industry?  
 How can the goals set for expansion be achieved?  
 Can these goals also reduce costs?

7 p.m.   windforce part y in the Hanse-Saal/CCB – Conference Center Bremen

wednesday, 18 June 2014 

 
8 – 9.30 a.m. Breakfast     Hall 4.1, Room A

  session     Offshore Turbines

 

9.30 a.m. – 1 p.m. session  session session  
 Hall 4.1, Room A Hall 4.1, Room B Hall 4.1, Room C

 Cost reduction National projects Offshore markets

   Lunch (1 – 3 p.m., Hall 4) 

Windforce2014-Guide Teil 1.indd   26 02.06.14   17:00
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CONFERENCE PROGRAMME OVERVIEW

3 – 5 p.m. session session session 
 Hall 4.1, Room C Hall 4.1, Room A Hall 4.1, Room B

 Offshore International   Safety for offshore
 substations projects work and diving
   operation
  
7.30 p.m. –   windforce dinner  Deutsche Windtechnik Bremen
midnight

thursday, 19 June 2014

8 – 9.30 a.m. Breakfast      Hall 4.1, Room A

 session    Floating foundations

9.30 a.m. – 1 p.m. session  session  session 
 Hall 4.1, Room A Hall 4.1, Room C Hall 4.1, Room B

 Corrosion Standardisation Logistics and
 protection and harmonisation construction for
   offshore windfarms

   Lunch (1 – 3 p.m., Hall 4) 

3 – 5 p.m. session session session 
 Hall 4.1, Room A Hall 4.1, Room C Hall 4.1, Room B

 Grid development Nature con- Technical research
  servation and  for offshore wind
  environmental 
  protection

  Simultaneous German / English 

 as well as English / German 

 translation is available 

 throughout the entire conference.

Windforce2014-Guide Teil 1.indd   27 02.06.14   17:00

windforce
Guide

With the kind support of:

Issue 2014

www.windforce2014.com
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 Main focus:

Germany ’s Renewable  
Energies Act (EEG)

Interviews with  
Prof Dr Klaus Töpfer and  

Hildegard Müller

European of fshore wind maps 

Conference programme

List of exhibitors

Windforce2014-Guide Teil 1.indd   1 02.06.14   16:59
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Package 10: 	

 List of Participants 	 3,500 Euro

  f  or the 2015 conference	 Sponsorship contribution

Sponsorship is limited to one party.  

This package gives you: 

•	 Placement of your logo on every page of the attractively designed List of Participants  
for the conference. 
 
 

	 2012 List of Participants  

Sponsored by Sponsored by

Conference Participants
26 to 28 June 2012 in Bremen
 Page 2

Conference Participants
26 to 28 June 2012 in Bremen
 Page 3

A

1 50Hertz Transmission GmbH Michael Jakob Berlin Germany

2 8.2 Consulting AG Svetlana Frasch Hamburg Germany

3 8.2 Consulting AG Anton Lührs Aurich Germany

4 8.2 Consulting AG Benjamin Quader Hamburg Germany

5 8.2 Consulting AG Björn Schmidt Hamburg Germany

6 8.2 Consulting AG Astrid Schupp Hamburg Germany

7 8.2 Consulting AG Offshore Wind Christian Witzsche Hamburg Germany

8 A2SEA Deutschland GmbH Jesper Greth Hamburg Germany

9 A2SEA Deutschland GmbH Bent Thambo Jensen Hamburg Germany

10 A2SEA Deutschland GmbH Lars Kiesewetter Hamburg Germany

11 A2SEA Deutschland GmbH Kaj Lindvig Hamburg Germany

12 ABB AG Klaus Frank Hannover Germany

13 ABB AG Thomas Schlötels Mannheim Germany

14 ABB AG Günter Stark Mannheim Germany

15 ABB SE Axel Widmark Karlskrona Sweden

16 Abeking & Rasmussen Schiffs-und Yachtwerft AG Nils Olschner Lemwerder Germany

17 ABG Autohof GmbH & Co. KG Michael Heilsberger Bremerhaven Germany

18 Air Liquide Deutschland GmbH Mathias Wurr Düsseldorf Germany

19 AIR LIQUIDE GmbH Stefan König Düsseldorf Germany

20 All 4 Offshore Oliver Heinecke Bremen Germany

21 Alpiq Anlagentechnik GmbH James Kaufmann Magdeburg Germany

22 ALSTOM Deutschland AG Markus Rieck Berlin Germany

23 ALSTOM Grid GmbH Uwe Jaeger Berlin Germany

24 ALSTOM Grid GmbH Axel Kossmann Berlin Germany

25 ALSTOM Grid GmbH Manfred Mogck Bremen Germany

26 ALSTOM Grid GmbH Michael Rutz Hamburg Germany

27 ALSTOM Grid GmbH Edgar Scholz Berlin Germany

28 ALSTOM Grid GmbH Stefan von Westberg Frankfurt Germany

29 ALSTOM Grid GmbH Felix Zschoge Dresden Germany

30 AMBAU GmbH Joachim Görlitz Bremen Germany

31 AMBAU GmbH Holger Müller Bremen Germany

32 AMBAU GmbH Evelyn Neuefeind Bremen Germany

33 AMBAU Windservice GmbH Olaf Dostalek Ritterhude Germany

34 AMG Intellifast GmbH Frank Scheuch Speyer Germany

35 AMU-Vest Sigurd Blöndal Esbjerg Denmark

36 AMU-Vest Poul Viggo Fischer Esbjerg Denmark

37 AnSiTeG GmbH Silvio Andrzejewski Hassloch Germany

38 ANTAL INTERNATIONAL NETWORK Wim Keen Cuxhaven Germany

39 ANTAL INTERNATIONAL NETWORK Keen Wim Cuxhaven Germany

40 AREVA Wind Torsten Campen Bremerhaven Germany

41 AREVA Wind Jan Koschinski Bremerhaven Germany

42 AREVA Wind Anja Koutsoutos Bremerhaven Germany

43 AREVA Wind Robin Sword Bremerhaven Germany

44 AREVA Wind GmbH Marlene Anders Bremerhaven Germany

45 AREVA Wind GmbH Dr. Annette Hofmann Erlangen Germany

46 AREVA Wind GmbH Jean Huby Hamburg Germany

47 AREVA Wind GmbH Paulo Pereira Bremerhaven Germany

48 AXA Konzern AG Stefan Eiletz Köln Germany

49 Ballast Nedam Offshore Dolf       Elsevier van Griethuysen Nieuwegein The Netherlands

50 Ballast Nedam Offshore Marcel van Bergen Nieuwegein The Netherlands

51 Ballast Nedam Offshore B.V. Edwin van de Brug Nieuwegein The Netherlands

52 Baltic Taucherei- und Bergungsbetrieb Rostock GmbH Eyk-Uwe Pap Rostock Germany

53 Baltic Taucherei- und Bergungsbetrieb Rostock GmbH Jens Pap Rostock Germany

54 Baltic Taucherei- und Bergungsbetrieb Rostock GmbH Katrin Thörner Rostock Germany

55 BARD Holding GmbH Dr. Daniel Brickwell Emden Germany

56 Basler Versicherungen Thomas Andernach Bad Homburg Germany

57 BAUER Maschinen GmbH Leonhard Weixler Schrobenhausen Germany

58 BAW Beteiligungs- und Consulting GmbH Jürgen Holtermann Bremerhaven Germany

59 BeOne Hamburg GmbH Tobias Eickemeier Hamburg Germany

60 BESCO Bernd Schulz Cuxhaven Germany

61 BET GmbH Dr. Uwe Macharey Aachen Germany

62 bfw - Berufsfortbildungswerk Uwe Voigt Bremerhaven Germany

63 Bilfinger Berger Ingenieurbau GmbH Markus Brack Hamburg Germany

64 Bilfinger Berger Ingenieurbau GmbH Dennis Genergardt Hamburg Germany

65 Bilfinger Berger Ingenieurbau GmbH Peter Gilles Hamburg Germany

66 Bilfinger Berger Ingenieurbau GmbH Moritz Horn Hamburg Germany

67 Bilfinger Berger Ingenieurbau GmbH Tim Klatt Hamburg Germany

68 Bilfinger Berger Ingenieurbau GmbH Holger Miara Hamburg Germany

69 Bilfinger Berger Ingenieurbau GmbH Carl Weczerek Hamburg Germany

70 BIS Bremerhavener Gesellschaft für  
Investitionsförderung und Stadtentwicklung mbH

Nils Schnorrenberger Bremerhaven Germany

71 BIS Bremerhaven Economic Development GmbH Dr. Mathias Grabs Bremerhaven Germany

72 Blanke Meier Evers Dr. Volker Besch Bremen Germany

73 Blanke Meier Evers Falko Fähndrich Bremen Germany

74 Blanke Meier Evers Corinna Hartmann Bremen Germany

75 Blanke Meier Evers Franz Nieper Bremen Germany

A

B

Conference 
Participants
26 to 28 June 2012  
in Bremen

Sponsored by

www.windforce2012.com
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Package 11: 	

 conference folder 	 6,000 Euro

	  	    Sponsorship contribution

Sponsorship is limited to one party.  

Participants at the conference will receive a high-quality folder containing a conference pad  
and ballpoint pen. The graphic design of the folder will be in agreement with the organisers.

This package gives you: 

•	 Placement of your logo in the programme.  

•	 Placement of your logo on the conference website.  

•	 Placement of your logo on the conference pad, or the use of your own business pad.  

•	 Use of your business promotional ballpoint pen.  

•	 Opportunity to add other promotional materials to the folder.  
 
 

        Sample from 2011 – conference folder 
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Package 12: 	

 lounge furniture 	 5,000 Euro

	f or outdoor use in Bremerhaven 	 Sponsorship contribution

Sponsorship is limited to one party.  

This package gives you:  

•	 Placement of your logo in the programme. 

•	 Placement of your logo on the conference website.

•	 Prominent placement of your logo on the lounge furniture.   
 
 
 
 
 
 
 
 
	 Outdoor lounge at 2011 conference
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Package 13: 	

 North-Sea-style roofed wicker  
  beach chairs	 3,500 Euro

	  	    Sponsorship contribution

Sponsorship is limited to one party.  

This package gives you:

•	 Placement of your logo in the programme. 

•	 Placement of your logo on the conference website.

•	 Placement of your logo on the beach chairs. 
 

	 Sample from 2013
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Package 14: 	

 a specific conference  
 t heme session	 2,500 Euro

	  	    Sponsorship contribution

Sponsorships are limited to 12 parties.  

This package makes you highly visible to a targeted audience:

•	 Placement of your logo on the opening transparency for the theme session  
and on information screens in the conference room.

•	 Placement of your logo next to the listing of the theme session in the programme.

•	 Placement of your logo on the conference website. 

	   Sample from 2014 – Theme session in WINDFORCE Guide 2014 – BLG Logistics
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CONFERENCE PROGRAMME

thursday, 19 June 2014

9.30 a.m. –  session K 
1 p.m.  LOGISTICS AND INSTALLATION OF OFFSHORE WIND  
  FARMS — CHALLENGES AND ANSWERS

Chair: German Shipowners’ Association (VDR), Marine Director, Wolfgang Hintzsche
Wolfgang Hintzsche is a captain and master mariner, holds a BSc degree in economics/engineer-
ing, and has had 34 years of experience in shipping and shipbuilding. He has done service on 
minehunters and minesweepers, bulk carriers, and on ro-ro, heavy lift and semi-container ves-
sels for Frigga, CF Ahrenkiel and Sloman Neptun. His work experience includes positions as sales 
and project engineer at ELNA, area sales manager at MacGregor, managing director at Jastram, 
technical director at Shipyard (SET), and general manager at the Peter D.hle crewing agency. 
Since 2006, he has been marine director at VDR.

  

54 Uncertainty for port operators and logistics providers: 
planning reliability for long-term investments to optimise the 
OWE supply chain

Zentralverband der Deutschen Seehafenbetriebe (ZDS), Member of the Administrative 
Board, Head of Steering Committee Offshore, Andreas Wellbrock
Andreas Wellbrock, forwarding merchant and graduate in transport and logistics engineering, 
began his career at BLG in 1999 as managing director of a JV. Soon afterward he became manag-
ing director of BLG´s industrial and production division and seaport division. He also took over 
responsibility for the wind energy logistics business unit. He has acquired more than 25 years 
of national and international experience in the development and implementation of logistics 
concepts and operations. In 2013, the BLG Supervisory Board appointed Andreas Wellbrock to 
the Executive Board and he took over responsibility for the contract logistics division. In the past 
year he has been deeply committed to the Federation of German Seaports in different functions, 
one of which has been the founding of the Steering Committee Offshore.

55 The search for the optimum solution: development and 
execution of transport, installation and commissioning of the 
Nordsee-Ost WTGs
Speaker 1: RWE Innogy GmbH, Senior Project Manager, Heiner Strauß
Heiner Strauß has a background in the field of electronics and has worked in the wind industry 
since 2002. He worked for REpower (now Senvion) in a number of different management posi-
tions and led the offshore project management department until leaving Senvion in 2009. Since 
the end of 2009, Heiner has been working for RWE Innogy GmbH. He was responsible for the 
Innogy Nordsee 1 (now Nordsee One) offshore project and has been the senior project manager 
for the Nordsee Ost offshore project since summer 2013.

Speaker 2: Senvion SE, Vice President Offshore, Cornelius Drücker
Starting within REpower as senior project manager for the Ormonde offshore wind farm, Mr 
Drücker is now responsible for offshore business at Senvion as vice president. With a degree in 
civil engineering, he has made offshore activities his speciality and since 1998 has worked on 
multiple projects around the globe, including civil (öresund bridge), oil and gas (installation and 
removal of fixed and floating structures) and wind (from soil investigation to wind farm installa-
tion).

Sponsored by:

Windforce2014-Guide Teil 1.indd   50 02.06.14   17:01



26www.windforce.info

7. The Wind Energy Agency WAB 
The Wind Energy Agency WAB is the leading business network for wind energy in Germany’s northwest 
region, and the national point of contact for the offshore wind energy industry in Germany. The asso-
ciation counts among its members more than 350 businesses and institutes from all areas of the wind 
energy sector, the maritime industry and research institutes. WAB is financed by the State of Bremen 
and membership fees.

Goals: WAB promotes the expansion of wind energy by  
•	 promoting wind energy onshore and offshore

•	 networking members

•	 initiating projects

•	 fostering research projects  

Lobbying and public relations: WAB provides information on  
•	 current developments

•	 new technologies      

•	 outcomes of research      

•	 political framework conditions

Offshore: WAB brings expertise together in
•	 professional seminars      

•	 study trips      

•	 international exchanges of experience      

•	 links between research institutes and businesses 

Repowering: WAB makes optimal use of resources in order to 
•	 make a maximum contribution towards mitigating climate change

•	 improve performance by promoting the replacement of small wind turbines  
with larger and more modern turbines

•	 make jobs secure 

Exports: WAB is a springboard that  
•	 fosters the creation of wind energy export markets for our members

•	 shows the presence of our business network at national and international trade fairs

•	 boasts all-round expertise in the areas of logistics and infrastructure for exports 

You can find a list of all current members of wab on wab.net
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8. Contact us 
Offshore Wind Messe und Veranstaltungs GmbH
Nadja Niestädt / Head of project	 Phone	 0421 84137713	
Stephanitorsbollwerk 1, Haus LEE	 Mobile 	 0175 1660155	 niestaedt@windforce.info
28217 Bremen, Germany	 Fax 		  0421 84137729	 www.windforce.info


